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Raul Porto, . . i

7 S R Marketing Committee Meeting
Helen McD h, th

Sl s Thursday, March 26%, 2015 — 1€00 a.m.
i W 100 N Brand Blvd. - Basement Conference Room,
Dennis De Pietro Glendale, CA 91 203
Carol Jacobs
Phil Lanzafame

AGENDA

—

Introductions — Helen McDonagh, Chair
2. Public comment and announcements
3. Review of budget for YTD Fiscal Year

4. Update on DISI Activities:
a. Spring displays — estimated costs:
b. Events for the Balance of the Year:
Taste of Glendale - $1,000
Cruise Night — $ 5,000
Special Olympics - $5,000
Perch Special Olympics - $1,000
Jingle Bell Run - $ 10,000
Fire and Police Luncheons
Other Action Item

NO oA ®N

o

Update on projects:

Tim Gallagher Report
Website update

Social media report

Next banner design, timeline

Qo oo

6. Downtown Market, initiation date, ideas for marketing

7. Other Action Item

8. Next Meeting:




BROWN ACT: Government Code 54950 (The Brown Act) requires that a brief description of each item
to be transacted or discussed be posted at least 72 hours prior to a regular meeting. The Corporation
posts all Board and Commiittee agendas at the meeting room door as well as the DGA office door.
Action may not be taken on items not identified as such and posted on the agenda. Meeting facilities
may be accessible to persons with disabilities. If you require special assistance to participate in the
meeting, notify Nick Lemmo at 818 476-0120 x 420 at least 48 hours prior to the meeting
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Ba' . ango QUOTENO. 9015

360 SWIFT AVE. SO. SAN FRANCISCO, CA 94080
Phone: (650) 871-1931 FAX: (650) 872-3107

SOLD TO: DOWNTOWN GLENDALE ASSOC. SHIP TO:

100 N. BRAND BLVD., SUITE 508

GLENDALE, CA 91203

ACCOUNT SALESPERSON PURCHASE ORDER PPD &
NO. NUMBER SHIP VIA coLL| PPD | BILL F.0.B. PAGE NO.
JOHN BEST WAY SSF, CA 1
DATE: TERMS: SPECIAL INSTRUCTIONS:
25-Feb-15
Qry. EXTENDED
ORDERED ITEM NO. DESCRIPTION UNIT PRICE PRICE
12 UNITS 3 PETUNIAS ON STEM ON 1 - 24" X 24" STEEL BASE 1,200.00 | 14,400.00
(EACH PETUNIA UNIT CONSITS OF ONE EACH 4', 5',6' PETUNIA W/ 3 UPRIGHTS)
12 FREIGHT 100.00 1,200.00
Date Customer
Shipped: Contact: NICK SALE AMOUNT $15,600.00
No. of Phone No: 818-274-6444 SALES TAX $ 1,224.00
Cartons:
Fax No: FREIGHT ABOVE
Weight: E-Mail: nick@downtownglendale.com
X TOTAL $16,824.00

Signature of Purchaser




Custom Base Display Holder (2x2x2.5)

Sandbags----- $10
Hardware---- $10

Flowers, soil, and liner ---$28

MATERIAL------- $160

FABRICATION LABOR AND SET UP----- $95

ToArEEE $255

12 DISPLAYS ------- $3,060




GLENDALE

Healthy
Glendale Healthy Kids A i o i

OUR VISION FOR GLENDALE:
A community in which EVERY child has optimal health

Kids

ré

neditn

Who are we?

Glendale Healthy Kids is an independent non-profit organization dedicated to providing free and low-cost preventive care to all
children in Glendale.

What do we do?
Last year, Glendale Healthy Kids:

e  Provided over 550 referrals for the children of Glendale in medical, dental, and mental health, vision and hearing
services

e Paid for $3,500+ in children’s prescriptions and ancillary services

® 146 providers participated in Give Kids a Smile, More Than a Day

e 10 children completed Orthodontic Program

e 1,300 9" and 10" grade students participated in high school heath fairs

e 1,000 attended the 4th Annual Kids Health and Fitness Expo

® 3240 attended educational seminars in asthma, nutrition and oral health

Why do we do it?

We care about children's health and well-being. We believe that every child deserves to experience optimal health. Since our
inception, Glendale Healthy Kids has served over 15,000 children, making their lives better.

What can you do?
Help us to help the children of Glendale. Show that you have a heart for children, and believe that all children deserve to be healthy.

Times are hard. We admit it. That's why we need your help now, more than ever before. More and more children are seeking our
services. We don't want to let them down.

Our signature community-wide event, the 14t annual
A Taste of Downtown Glendale takes place on April 29, 2015
and we're asking for your help!

Last year more than 1000 people strolled through downtown Glendale, tasting local restaurant offerings. All food is donated by
these restaurants, which means that the funds we collect will go directly to help our children. For the adjunct costs, we need
sponsors...this is where YOU come in!

Look at the enclosed sponsor sheet and decide which level works best for you. Will you sponsor at the top level and get the most

recognition? You decide which level works best for you. Just choose one and show how much you care for the children of the city
that supports you.

Please...have a heart for a child!

Gratefully,

Sharon Townsend, Glendale Health Kids, CEO




A Taste of Glendale

Wednesday, April 29, 2015
3:30 - 8:30 p.m.
aLENDALE Brand Blvd.
1ealthy Kids Glendale California

K33 OF

Sponsorship Opportunities

Over 50 restaurants will participate in our signature community-wide event.

$10,000 Top Chef 40 taste tickets (including wine & beer)

See Below

$5,000 Culinary - Honorary Chef 20 Taste tickets (including wine & beer)

See Below

(culinary 5 star)

$2.500 Culinary - 5 Stars 12 Taste Tickets (including wine & beer tasting)
Advertising for your Sponsorship:
Newspaper Ads with Logo
Logo on Restaurant Handouts/advertising materials
Glendale Healthy Kids Website
Event maps

$1,500 Culinary - 4 Stars 8 Taste Tickets (including wine & beer tasting)
Advertising for your Sponsorship:
Newspaper Ads with Logo
Logo on Restaurant Handouts/advertising materials
Glendale Healthy Kids Website
Event maps

$1,000 Culinary - 3 Stars 4 Taste Tickets (including wine & beer tasting)
Adpvertising for your Sponsorship:
Logo on Restaurant Handouts/advertising materials
Glendale Healthy Kids Website
Event maps

$500 Culinary - 2 Stars 4 Taste Tickets (including wine & beer tasting)
Advertising for your Sponsorship:
Glendale Healthy Kids Website

Event Maps
$250 Culinary - 1 Star 2 Taste Tickets (including wine & beer tasting)
Advertising for your Sponsorship:
Glendale Healthy Kids Website
Sponsor Level Amount I Cannot Attend But would like to donate
Name Phone # E-Mail
Address
Address City State Zip
Check Enclosed Make Check Payable To: Glendale Healthy Kids
Please charge my VISA MASTER CARD AMEX
Account # Exp. Date
Cardholder’s Name Signature

Please indicate how you would like to be listed

Thank you for your support!
Glendale Healthy Kids P.0O. Box 201 Glendale,

Please return or fax to:
CA 91209 (818)548-7931 Fax: (818)484-2625
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Special Olympics Menu July 23, 2015
-150 Guest

Cheese Plate
Nut Free Waldorf Salad

BBQ Pork Ribs Mac and Cheese

Sloppy Joes on Hawaiian Sweet Rolls with Green
Apple Cole Slaw

BBQ Pulled Chicken on Hawaiian Sweet Rolls with
Green Apple Cole Slaw

Tofu BBQ

Chocolate Brownies




Review of marketing and PR activities (Dec 2014-March 2015)

Traditional media

- Navigated the closure of the downtown market with a minimal amount of negative publicity
(both in Glendale News-Press and LA Times)

- Glendale economic indicators (Glendale News-Press) growth credited to Downtown activity

- RidePal publicity included Downtown Glendale (Glendale News-Press)

- Parking signs from the city made news for the district (Glendale News-Press and San Fernando
Valley Business journal

- DGA apps success (Glendale News-Press and Crescenta Valley Weekly)

- Alex Theatre “Billy Elliot” show in revamped theater (LA Times, Glendale News-Press, CV
Weekly, Pasadena, Burbank Leader) and follow up letters to the editor emphasizing downtown
night life.

Social media

- “What I love about Downtown Glendale” drew more than 3,000 views, 325 “shares” and about
30 entrants in the contest. Two winners from Glendale.
- Posting at least once per day

Website updates (Shant)

- Directory Categories — The Directory on the website and mobile app now has a category for Bars
& Nightlife, Coffee & Tea, Parking, and Transportation. The Bars & Nightlife and Coffee & Tea
categories will help separate listings which previously had to go in Dining and may not have
been the right fit for them. Dining has also been renamed to Restaurants, which will be better
for search engines.

- Directory & Properties Listings — The Directory and Properties listings have a much cleaner and
organized layout.

- Social Media Bar — The social media icons now hover on the right of the website on every page.

- Weather — We have added Weather to the header of the website, which will be helpful for
visitors coming into the city.

- Footer — Every page of the website has a new footer section, including main links, contact
information, and mobile app download links.

Events
- lJingle Bell run. Staffed with wheel
Newsletter email growth list

- Plan to grow this list through attendance at events, prize wheel when appropriate.




- Distributed ambassador monthly reports

Prizes

Upcoming

Farmers Market wwill require a major effort.
Direct mail with a coupon we can track

A Taste of Glendale April 29

Verduo Mountains 10k (not in the district) May 3

Cruise Night July 18

Special Olympics July 22

(2
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Raw Inspirations Meeting Notes:

Start of Market: May 7th 2015

Times: Every Thursday 2pm-8pm

Location: Chess Park and Parking stalls on the west side of Brand between California
and Wilson.

Marketing:

-Banners ( Installed April 6th)

-Direct Mailers with vendor coupons (School Districts) =10,050 Flyers Provided by
RAI (April 15t Distribution)

-Chamber Mailings

-Market Tote bags

Other Notes:

-Involve local restaurants in supporting the farmer’s market produce.

-DGA will provide Aprons and Tablecloths for the Farmers Market to look uniform
and have consistent branding.

-Signage for parking during Farmers market hours (A-frame signs )




